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IAP2 SPECTRUM OF PUBLIC PARTICIPATION

INFORM

To provide balanced
and objective
information in a
timely manner.

“We will keep you
informed.”

CONSULT

To obtain feedback

on analysis, issues,

and alternatives and

decisions.

“We will listen to
and acknowledge
your concerns.”

INVOLVE

‘To work with the

public to make sure
that concerns and

‘aspirations are

considered and
understood.

“We will work with

you to ensure your
concerns and
aspirations are

directly reflected in

the decisions made.”

COLLABORATE

To partner with the
public in each aspect
decision-making.

“We will look to you
for adviceand
innovation and
incorporate this in
decisions as much as
possible.”

Authentic Community Engagement

To place the final
decision-making in
the hands of the

public.

“We will implement

what you decide.”



Power of Placema

Connecting the head, heart and hands of'ﬁurﬁ -
Creating places that are loved and used




Start with people and place,
and you get people




What is Placemaking?
IT'S A PROCESS, ART AND PHILOSOPHY

Equality, diversity and creativity define the
character of a great place.

Placemaking is about understanding the
qualities that make a place unique, and how it
is and continues to be used by its community.

When you start with people and place, you will
get people and place.
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Process and Principles

The holistic framework and prir”ples thjat inform the
creation of places with meaning




The local story

Global & local trends @ Stakeholder engagement

Understanding the place

\2

Placemaking vision

& principles

Placemaking strategy
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Physical
environment Product

Implementation




People

The diverse community of place users, their place
needs, and building collaborative relationships

Physical environment

The design, function, and look and feel of the built
form informing how people use a place

Planet

Embedding environmentally sustainable practices
through physical design, educational initiatives and
promotion of sustainable products

Product

The mix of uses and amenities that are contextually
specific, including retail, civic and social uses

Program

Rituals, behaviours and engagement shaped by events,
activities or spontaneous interactions
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Planet







People are searching for purpose & meaning.

A re-connection to soul, place and community.



Intergenerational Integration

Empowerment through knowledge and skills sharing



Equality - Dignity - Access

Hearing from all voices



Giving Back: The new gifting economy

Building community participation and ownership
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