




PLACE AND 
PLACEMAKING



COVID TRENDS 
For Placemaking
• Repurposing streets

• Promoting active transport

• Flexibility 

• Importance of outdoor public space 

• Embracing change 



REGENERATION



Putting back more into our 
ecological and social fabric than we 
take out



It addresses the whole system and 
strives to make it better and more 
resilient



The New Economy
Place – Culture – Enterprise – Government - Commons

DEGENERATING
Mechanistic Design  

Reductionist Thinking  

Parts

Conventional SustainableGreen Restorative Regenerative

REGENERATING
Holistic Thinking

Patterns  
Natural System Design



Making communities and places 
stronger and more resilient



COVID TRENDS 

For Regeneration
• Greening our cities

• Food forests and community gardens

• Outdoor amenity



EQUITY



SOCIAL EQUITY - the more equal 
distribution of public resources, 
infrastructure and goods.



Giving opportunity for all for a fair start
Kinfolk Cafe



Embracing social interventions
Community gardens and food systems
Access to affordable fresh food



CASE STUDY
Ross House, Melbourne
• Community owned building 

• Low cost rentals

• Diversity activates the place 



CASE STUDY
Murundaka Cohousing, Melbourne 
• Community owned cohousing 

• Activates a neighbourhood

• Increase community health and 

wellbeing 

• Low cost and accessible housing



COVID TRENDS 
For Equity
• Universal income 

• Affordable housing 

• Food security 

• Gifting economy

• Free training and education 



LOCAL DEMOCRACY



Bottom-up approach
• Citizen juries

• The Block Captain



Empowered people directly 
participating in decisions
• Community boards 



Empowered People directly 
participating in decisions
• Community boards



”The wisdom lies in the community”



COVID TRENDS 
For Local Democracy
• Online engagement 

• Hyper localism 

• Collective activism

• Emphasising local voices

• Asset based community development



CULTURE



Culture and meaning making 
comprise the glue of what makes us 
human



New rituals, behaviours and 
celebrations



Giving voice to diverse communities 
and expressing creativity 



COVID TRENDS 
For Culture and Meaning Making
• Public outdoor markets 

• Outdoor performances and local arts

• Reclaiming public spaces and streets 

for people 

• Outdoor galleries

• Gifting back

• Online cultural exchange 




